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Preface

Sharing economy refers to a market model that enables and facilitates the sharing of
access to goods and services. For example, Uber allows riders to share a car. Airbnb
allows homeowners to share their extra rooms with renters. Groupon crowdsources
demands, enabling customers to share the benefit of discounted goods and services,
whereas Kickstarter crowdsources funds, enabling backers to fund a project jointly.
Unlike the classic supply chain settings in which a firm makes inventory and supply
decisions, in a sharing economy, supply is crowdsourced and can be modulated by a
platform. The matching-supply-with-demand process in a sharing economy requires
novel perspectives and tools to address challenges and identify opportunities.

This edited book examines the challenges and opportunities arising from today’s
sharing economy from an operations management perspective. Individual chapter
authors present state-of-the-art research that examines the general impact of sharing
economy on production and consumption, the intermediary role of a sharing plat-
form, crowdsourcing management, and various context-based operational problems.

Toronto, Canada Ming Hu
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Ersin Körpeoğlu School of Management, University College London, London,
UK

Martin Lariviere Kellogg School of Management, Evanston, IL, USA

Jun Li Ross School of Business, University of Michigan, Ann Arbor, MI, USA

Xiang Li Department of Industrial and Systems Engineering, University of Min-
nesota, Minneapolis, MN, USA

Qizhang Liu Department of Analytics and Operations, NUS Business School,
National University of Singapore, Singapore, Singapore

Ruben Lobel Airbnb, San Francisco, CA, USA

Costis Maglaras Columbia Business School, New York, NY, USA

Ho-Yin Mak Saïd Business School, University of Oxford, Oxford, UK

Simone Marinesi The Wharton School, University of Pennsylvania, Philadelphia,
PA, USA



Contributors xxi

Antonio Moreno Harvard Business School, Boston, MA, USA

Serguei Netessine The Wharton School, University of Pennsylvania, Philadelphia,
PA, USA

Yiangos Papanastasiou Haas School of Business, University of California, Berke-
ley, CA, USA

Ying Rong Antai College of Economics and Management, Shanghai Jiao Tong
University, Shanghai, China

Mengze Shi Rotman School of Management, University of Toronto, Toronto, ON,
Canada

David B. Shmoys Cornell University, Ithaca, NY, USA

Kut C. So The Paul Merage School of Business, University of California, Irvine,
CA, USA

Christopher S. Tang Anderson School, University of California, Los Angeles, Los
Angeles, CA, USA

Chung-Piaw Teo Department of Analytics and Operations, NUS Business School,
National University of Singapore, Singapore, Singapore

Lin Tian School of Management, Fudan University, Shanghai, China

Tunay I. Tunca Robert H. Smith School of Business, University of Maryland,
College Park, MD, USA

Gustavo Vulcano School of Business, Universidad Torcuato di Tella, Buenos
Aires, Argentina

Hai Wang School of Information Systems, Singapore Management University,
Singapore, Singapore

Jiahua Wu Imperial College Business School, Imperial College London, London,
UK

Deanna Yeo Department of Analytics and Operations, NUS Business School,
National University of Singapore, Singapore, Singapore

GE Healthcare, Singapore, Singapore

Dennis J. Zhang Olin Business School, Washington University in St. Louis,
St. Louis, MO, USA

Yun Zhou DeGroote School of Business, McMaster University, Hamilton, ON,
Canada


	Preface
	Acknowledgments
	Contents
	Contributors

